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A healthy and cool vitamin supplement drink company founded 
by two entrepreneurs new to the beverage space. 
The products are all natural, with only 45 calories per can, and 
sweetened with raw organic blue agave and stevia, with 2-3 g 
of a proprietary supplement blends to enhance activity. 
The company has gone from beverage start up to selling 
400,000 cans per month and is growing by 10-15% per month. 
Sold at 500 golf courses and 1500 + CrossFit gym locations 
and traditional grocery stores like HEB and Earth Fare. Now 
sold in Sweden, The Netherlands, South Africa, Singapore, 
Mexico with over 33,000 Instagram followers on the FitAID 
social handle alone. FitAID has a mild dose of natural caffeine 
while the other two drinks do not. It covers all of the current 

trends - Better-for-you, plus RTD supplements with efficacious doses for convenience and 
ease of use, customisation, personalisation, and targeting niche markets. The company is 
confident that LifeAID Beverage Co. run rate will grow by 10 times in 2014.

www.drinkfitaid.com / www.golferaid.com / www.drinkpartyaid.com / www.lifeaidbevco.com

Best new brand or business

Epic Energy Drink
from Grenade Energy Ltd (USA)

Epic Energy drink is formulated to heighten senses and provide a physical 
energy boost .

This is a revolutionary new energy drink being packaged in a 330ml Resealable 
Can for the first time in this region. The Epic Philosophy is to take care of 
consumers’ health and reduce waste in order to conserve the environment. 
Created as an energy drink that revitalizes the body and calms the nerves it 
has all the nutrients and vitamins for focus, concentration and to increase 
endurance levels. The resealable packaging allows people to drink as much as 
they need without consuming the entire can at once or disposing of the rest of 
the drink.

Epic Energy Drink is set to give beverage consumers a taste of things to come

www.grenade.com

Provitamil OAT drink
from Drinks Brokers Ltd (UK)

Provitamil 
Oat Drink is 
manufactured 
in the UK and 
offers consumers 
who are lactose 
intolerant, 
allergy sufferers, 
vegetarian 
or vegan a 
delicious dairy 
free alternative. 
Having undertaken 
market research 
through the UK’s 
Sheffield Hallam 
University, the 
brand has gained 
wide distribution 
in the UK grocery 
market and is the fastest growing brand 
in the category. Annual sales are now 
at just under 1 million litres and still 
growing. Offering better taste and value 
than other products in the category the 
brand has gained wide acceptance with 
strong unit sales per store.

www.drinksbrokers.com

MilkSplash
from S&D Beverage Innovations (USA)

Research shows that most kids drink more milk when it’s flavoured, and MilkSplash comes in 
five delicious and unexpected flavours. It has zero calories, is portable and shelf-safe: it does 
not need to be refrigerated. Earlier this year MilkSplash won a World Dairy Innovation Award 
at the Global Dairy Congress in Turkey. The packaging features five fun and friendly collectible 
characters so kids can not only enjoy drinking more milk, but have fun collecting the MilkSplash 
bottles, too. 

www.milksplash.com

Orwell’s 
Amaretto 
flavoured Cider
from SHS Drinks 
Division (UK)

Orwell’s Amaretto 
Cider is the result of 12 
months of research & 
development including 
creating the idea of 
a new drinks brand 
‘Spiders’, Spirit Ciders.

The company has 
embraced the trend to 
‘blurring of categories’ by fusing two 
growth categories, Cider & Spirits to 
create Orwell’s Amaretto flavoured 
Cider.

Through a 330ml, 5.5% abv product the 
ambition was to create a new occasion 
for cider, ie higher energy for a fun 
time evening out. Amaretto Cider is 
seeing growth from this new launch and 
appealing to a wider audience of both 
males and females. 

www.shs-drinks.co.uk

FitAID ; PartyAID ; GolferAID
from LifeAID Beverage Co. (USA)
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